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A super seIIing point

Convention recruiters use Super Bowl to seal more deals
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builder when it comes to attracting more events
and leisure travelers to town.

That's the message from the Detroit Metro Convention
& Visitors Bureau and others in the local hospitality
business. They say the region’s success in hosting the
big game and supporting events proves it can host a
wide range of visitors, and they plan to make the most
of the positive buzz.

The bureau is working on a bid right now to host
the American Soclety of Assoclation Executives’ confer-
ence in 2012 that could bring 7,500 association CEOs
and executive directors to town plus open the door to
other meetings. A pitch in Washington is planned this
week as Detroit competes with St. Louis and Denver
for the event.

On the sports side, the bureau’s sports commission
arm is going after the National Collegiate Athletic Associ-
ation women's basketball Final Four for 2012-2015, a
follow to Detroit’s multiple NCAA events to be hosted
through 2009 and 2010, including Final Four men's
basketball and Frozen Four hockey.

“Competition is very stiff for
these groups,” said Larry Alexan-
der, president and CEO of the bu-
reau. “Having the Super Bowl now
as a true success story that we can
point to is enormous.

“We underpromised and overde-
livered. Now we’ve created a differ-
ent perception. We can’t let it slip
back. Now the real work begins.”

Direct spending from 2006 meet-
ings and conventions is projected at more than $153
million. Local tourism spending, which includes con-
ventions, leisure and business travel, is
around $5 billion a year, accord-

T hink of Super Bowl XL as the ultimate résumé

Alexander

ing to the bureau, which hopes to eventually increase

that flgure to $8 billion a year.

. Dave Beachnau, executive direc-
d tor of the Detroit Metro Sports Com-
| mission, said he’s already received
kudos from the NCAA and others
N about the region’s Super Bowl suc-
1 cess.
8  “Word gets around, and I think it
# certainly is a vehicle to bring more
events to Detroit,” he said.

There are practical new re-

: sources to tap as well. The volun-
Beachnau teer database that was created to
support the Major League Baseball All-Star Game and Su-
per Bowl XL will not disappear with the Super Bowl
Host Committee, but will be given to the bureau.

Alexander said many other convention bids are in
the works, such as pitches to the Veterans of Foreign
Wars for 2010 and 2011 conventions and American Water
Works Assoclation, an association focused on improv-
ing water quality, for 2016. Another upcoming sports
pitch the commission is looking at is the U.S. Figure
Skating National Champlonships, Beachnau said.

“I think we should just start bidding on everything
that’s out there,” said Mike Dietz, president of Dietz
Trott Sports & Entertainment in Bingham Farms. “The
track record is in place with Ryder Cup, All-Star Game
and now Super Bowl, Detroit’s passed every test.”

Plans to attract more leisure travelers to the area
include a 30-second commercial that will start run-
ning in the spring in markets including Columbus,
Ohio, and west Michigan. The bureau also plans to
market specific tourism districts with 18-hour pack-
ages. Examples include Dearborn and the Woodward
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GETTING THE MOST
FROM SUPER BOWL XL
Actions being taken by ihe i
Detroit Metro Convention
& Visltors Bureau to draw
more conventions:

M Tap the volunleer
database that was created -
to support the Major League
Baseball All-Star Game and
Super Bowl to use for. future
events,

W Bid on every convemlon 1
and meeting that's out
there. :

B Emphasize the track
record from the Ryder Cup,

“Al-Star Game and Super

Bowl XL.

M Build a Detroitas g =
destination and promote_rt

to nearby residents

B Establish a shuttle
system to help get tourists
to destination spots.




Bressive nauonay papusi vonventon
and National Baptist Convention USA
Inc. will be holding conventions in
the city of Detroit in the next few
years. The events are expected to
bring thousands of visitors to the
city and the region from all over
the country.

The National Assoclation for the
Advancement of Colored People,
which has a strong relationship
with the religious community, is
due in the city with its national
convention next year. Nearly 8,800
are expected to attend the event
and direct spending is estimated to
reach more than $16 million.

Larry Alexander, president of
the bureau, said religious groups
are a key market for the bureau.
And Detroit is a top destination for
these groups, since the city has
more churches per square mile
than any other city in the nation,
he said.

The bureau’s 2006 goals include
booking 20,000 room nights for re-
ligious conventions, according to
the group’s 2005 annual report and
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that was
motivated by the
Super Bowl. 7Y

Pastor E.L. Branch,
Third New Hope Baptist Church

2006 regional tourism economic
impact strategy.

“It's always been a major mar-
ket for us because this region can
provide support for and atten-
dance to their shows when they
come to town,” Alexander said.
The economic impact for the re-
gion is significant when you add
up the dollars spent on transporta-
tion, hotel accommodations,
restaurants and trade-show ex-
hibits, he said

Pastor E.L. Branch of the Third
New Hope Baptist Church in Detroit
lobbied for the city to be the site of
the National Baptist Convention’s
annual event. His efforts were so
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that was generated by the Supei
Bowl. Seeing all those activities in-
fused me with hope and excite-
ment for 2009.”

The conventions are expected to
bring about 50,000 registrants each
and a total of about $50 million in
direct spending to the region,
Alexander said.

Meanwhile, the Progressive Na-
tional Baptist Convention, which
was in Detroit in 2005, is returning
to the area in 2010. Last summer's
event brought in nearly 12,000 at-
tendees and direct visitor spend-
ing reached about $7.4 million, ac-
cording to the bureau.

Communities beyond the city of
Detroit also benefit from the
events, as many attendees find ho-
tels in the suburbs and even in
Windsor, either to be near family
members and friends or to experi-
ence another country across the
river, Branch said.

Anjali Fluker: (313) 446-6796,
afluker@crain.com

Future: Keep going
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Avenue corridor.

“Look at Walt Disney World and
Epcot, the Magic Kingdom and Ani-
mal Kingdom,” Alexander said. “It’s
about having these individual
tourism districts.”

The bureau primarily is seeking
prospective tourists who live with-
in a three- to five-hour drive.

T i Scott  Stine-
.| baugh, sales and
k| marketing di-
rector for the
Westin  Detroit
Metropolitan Air-
port, said he
hopes more
packaged travel

—, options will pro-
Stinebaugh vide a boost, and
an eventual expansion of Cobe Cen-
ter will help bring more meetings
and conventions to Detroit.

The Super Bowl and related
events made the first quarter the
best in the four-year history of the
hotel by revenue generated,
Stinebaugh said.

“We were thrilled with the re-
sults, the revenue generated, the
sense of pride instilled in our asso-
ciates,” he said.

Stinebaugh said he hopes the Su-
per Bowl momentum can be contin-
ued at his hotel. For example, the
Westin has a lead for a communica-
tions industry meeting gained from

one of the NFL corporate sponsors
who stayed at the hotel.

Super Bowl XL Host Committee
Chairman Roger Penske said last
week at the Crain’s Newsmaker
luncheon that the region’s poten-
tial for greater success attracting
out-of-town visitors is emerging.

“I think we need to build a desti-
nation,” he said.

Better public transportation op-
tions are part of that picture, long-
term, Alexander said.

“We don’t have an easy way to
get people from the airport to down-
town Detroit to Somerset (Collection)
to the Hyatt Regency in Dearborn,”
he said.

Shuttle buses serve their pur-
pose as a stop-gap measure, but
Alexander said there's no doubt the
lack of a comprehensive system is a
major obstacle.

Dietz said he’d like to see more
park-and-ride shuttles available
that head directly to downtown en-
tertainment destinations, such as
the temporary shuttles set up for
Super Bowl XL that were over-
whelmed with demand.

“What if you could always get on
at The Detroft Zoo or Fairlane (Town
Center)?” he said. “People make the
party.”

Jennette Smith: (313) 446-0414,
Jjhsmith@crain.com



